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CRA 1.0 to 2.0

One Principle

 Banks have an affirmative responsibility to serve 
everyone in their markets equally well without regard 
to place, race, gender, or ethnicity

Two Facts

 In 1977

 Banks were place-based, bricks & mortar institutions

 The business of banks centered on deposit-taking

 Today

 Banks are organized around complex demographic 
markets, delivery channels, and product innovations

 Different banks are organized around very different 
businesses; in fact, banks and other financial institutions 
are functionally inseparable



CRA 2.0

Policy needs to re-affirm the fundamental 
principle of CRA

CRA responsibilities should reflect current 
market realities
Demographic markets

 Institutional diversity

Financial institution must utilize multiple, 
diverse, and appropriate delivery channels

CRA 2.0 requires a new investment class that 
recognizes opportunity finance, or community 
investment, as a core component of economic 
growth
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CRA 2.0: Community 2.0 — Conclusions

Market innovations will always outpace statutes 
and regulations

CRA today is obsolete in form but not in 
purpose

CRA 2.0 can and should start from market 
opportunities & respond to market changes

Implementation would require a transformation 
& re-orientation of the financial marketplace

Fortunately, the time is right
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