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What do we measure?
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vendor shopper community
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How do we measure?

Economic Impact

• 7 questions
• Customer counts
• Input data online
 BEA lti li• BEA multiplier

• Digital record
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Community Impact

• Social determinants of health:

trust as a proxy for social capitalp y p

• Methodology:

shadow shoppers

survey shoppers, vendors & neighbors

demographics
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Findings: Los Angeles

• 75% of 
shoppers shoppers 
come to do 
more than 
just shop.

Findings: Los Angeles

Shopper Impact

• Human Capital:

Healthy relationship to food

• Methodology:et odo ogy

survey shoppers: adult & kids

• Findings: New Orleans

74% of adults introduced to new foods

78% of kids grasp foods’ “biological source”

34% of adults shop elsewhere “less often”
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Success = Balance

Financial Capital
Social Capital
Human Capital
Natural Capital
Spiritual CapitalSpiritual Capital


