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How do we measure?

Economic Impact
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SEED, the Sticky Economy Evaluation Device,
is a tool designed to measure a public markets’

impact on the local economy.
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7 questions

= Customer counts
« Input data online
« BEA multiplier

= Digital record
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Crescent City Farmers Market-Downtown

A. Core Market Statistics

iplier 1.91
Days opan for business each year 50
State unicipal st lax rate 9.0%

veyed shoppers 244

Total number

B or of shoppers (pet 825
Estimated annual market attendance: 41,250
ge dollars spent at the market (per shopper) $29.18
Percentage of shoppers who spend at nearby businesses (per market) 33%
Average dollars spent at nearby businesses (por shoppor; $13.73
Gender ratio: FE1% /M 39%
Avoraga vendor stall space (sq/ft): 48 / sq. fr.
A miber of vendors 27
pts per market $891.62
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Crescent City Farmiers Harket-Downtown
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By Increasing the rumiber of Consumsens VNG the Market's neighborhood, the Market Increases the revenue
collected by local busnesses, These Tigures show this Market's economic benehit 1o nearty busnesses.

AVETAOU QIOSE ICRIDS Bt EUSINESSES NEar the Market (p4e market) $11,330,23
Projected gross annual receipts o businesies mear the mrkel $566,511

Projected anral 3 sales tax revenue i 5.0% rate)
Economic impact ear e rmarkot (using muRiper effect) $1,082,036,53

E. Total Combined Econombc impact

SEED totals the economic benefit bo vendor. nearby businesses. and the local community and multioles the
Natal by & number (called a Regional Input-Output Modeling System 1| mullioller, or RIMS 1| multolier) cakoulated
by the Buresu of ECOROmC Analysts (BEA) or estimated In Iht of comparable BEA multiphers, This mutipser
capéures ihe impact of an it round of spending phs successte rounds of re-spending the mitsl dollars
Within & region. The greater the Interaction each dollar hias with the local economy. the lrger the multplier (and
the “stickier™ thve economy).

Total Immediate sconomic benafit to vendars, $1,203,687. 18
nearty businesses, and the local community. “ §366,511.27
BEA RIMS 1l mailiphier of companble multiplisr x 181
The Market's total combined economic Impact: - $3,381,079..

Community Impact

= Social determinants of health:
trust as a proxy for social capital
= Methodology:
shadow shoppers
survey shoppers, vendors & neighbors

demographics
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Findings: Los Angeles

e 75% of
shoppers
come to do
more than
just shop.
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Findings: Los Angeles

An overview of SEE-LA’s market shopper population by race and sthnicity
90% of the shopper population 73% af the shopper population
for the Central Avenise Farmers at the Atwater Village Farmers
Matket Matioet
85% or more of the Lemon Grove Sﬂhdﬂwﬂwmn 52% Echo Park Farmers Market
85% or more of the Hollywood- 41% at the Watts 70% Hollywood Farmers Market
Sears Farmers Market Healthy Farmers Market
51% at the Watts
Healthy Farmurs Market

Shopper Impact

= Human Capital:

Healthy relationship to food

= Methodology:

survey shoppers: adult & kids

= Findings: New Orleans

74% of adults introduced to new foods

78% of kids grasp foods’ “biological source”

34% of adults shop elsewhere “less often”




Success = Balance &

Natural Capital / \

Spiritual Capital
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