Strategies for Economic
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Income areas (LMI):
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Future Population Growth Due to
Ethnic Population
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Growth in Number of U.S. Ethnic-Owned Firms
1997-2002
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Sales Growth at U.S. Ethnic-Owned Firms
1997-2002
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Job Creation by U.S. Ethnic-Owned Firms
1997-2002
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Growing U.S. Ethnic Purchasing Power
2000-2045
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U.S. Ethnic Market
World’s 7t Largest Economy in 2005

USD, Billions
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Strategy for investing in LMI
areas: Direct Financing




DIRECT FINANCING
Gap Financing

Advantages Disadvantages




DIRECT FINANCING
SBA 504

Advantages Disadvantages




DIRECT FINANCING
SBA and USDA guarantees

Advantages Disadvantages




DIRECT AND/OR INDIRECT
New Markets Tax Credits

Advantages Disadvantages




Strategy for investing in LMI areas:

INDIRECT FINANCING




INDIRECT FINANCING
PRI’s, EQ2s and Lines of Credit

Advantages Disadvantages




INDIRECT FINANCING
NMTC pool

Advantages Disadvantages




Provide systematic access to LMI markets

Provide new innovative flexible products
which meet market needs

Provide access to public monies which can
leverage private investment

Provide training and business advisory
services which strengthen small business
Investments
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