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Research VMethods

SURey.
m Sites
El R1O Health Eair — March 18, 20061 (n=53)
Eiesta Grande — Aprili22, 2006 (n=86)
Elesta 5 Mayo = May' 5, 2006 (n=42)

a [etall off 181 people interviewed

FecUS Groups
Spanish speaking participants — Apnril 15, 2006
Englisihi speaking participants - May: 6, 2006



Sunvey Findings
Financial Services Users

181 peeple

IRtenviewed Financial Services | Number | Percentage

Hiah t off users
Ig percen age Bank Account: 149 890/

ot bank users Credit Union Account o 509%

CleSer Check Casher 68 380

Payday: Loans 22 12%
PElcentage of o i e

credit union
Users and check
casher users



Unbanked Respondents

17% (31 o peoplelinterviewed reported net having a
Pank account or credit unien account

55% (17) of Unbanked respondents have used check
cashers

2 people reperted having taken ol a payday. lean
DEmographics:

58%0 (18) men

4296 (13) woemen

84%0) (26) are: Hispanics

Median age falls between 40-55)years; old

Average education level is 10th grade
Median annual income! is 12,000 or' less



Reasons fier currently not using
Pank SERVICES

s Veney IsSsUes; no money; financial instanility
O NG Jo.

a Dissatisiactien With' lhank SErVICES: had
Interest rates, MighI cests and fiees and
Previeus; had eEXpPerences Withl bank Services.

s Credit preblems) or past Use: off hamnk SenvIices
resulting 1nrnigh fees; anad: penalties;

s Other: lack off trust 1 banks; prefer dealing
With cashi; child support and no SS#.




Reasons fier currently not using
criedit: Union Services

Prefer bank senvices. Consider hanks mere: trustwortiy.
NG MBEREY. GF NG |6

NG need te.

NG tinie;, Interest or epportunity, ter 6pEen an account.

Perception of Credit: Unions: Credit Unions Seem more
mysterious; afraid of using CU services; den't knoew: how: ie
OPEN an| account.

Memloership restrictions (must Pelong 1o an erganizatien.)
Previous had experence.

IHIgI IRterest rates.

Other: Credit problems; No) SS#.



Satisfaction with financial services

Satisfaction with financial services
El Rio Health Fair

El Rie Healthr Eail:

a Question: Wihat ao
youlike e /most;
ALoUL el SeIVICEs?

s [he same question
Was asked about
panks; credit URIeNS
and check cashers

13% 13%
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Satisfaction with financial services

Fiesta Grande &
5 Mayo

REsPonaents were
ASKea novy. ey,
1elt apour thie
1ollowing. (l/stea at:
e borttomn or the
chart) e
question. Was
asked 1o Panks,
crealt umniors ana.
check cashers.

Respordents were
qgivern 4 opLors:
Satisiiea,
Dissatisiiea,
Neutral, or Not
Sure

Satisfied with Financial Services
Fiesta Grande & 5 de Mayo

78%
74%

% of users

76%
| | | | | | |

Services



Dissatisfaction with financial
services

Elesta Grande Dissatisfied with Financial Services
& 5 Maye Fiesta Grande & 5Mayo

s Respordents were
ASKea oV ey
1elt apout e
Tollowing. (listéea at
e borttomn or the
crant) e
QUESHIBIIWAS
dskead. lor panks,
creat uniors ana.
check cashers.
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u  Respondents were
glvern 4-opors:

Sati/siied)

Dissatisiied,

Neuitral, or Nort m Credit Union
Sure 0O Check Casher

Services



Patterns of use of Check Cashers

Use of check casher in the last year

Ereguency. off use In
the past year

m 2496 used them 2-5
times

m 15%) Used them
once a menth

m 13% used them
twice a month

m 13% used them
Once

%o of users

PUrpese of Use

= 53% ) used them to
cashichecks

= 249 used them to
pay. bills
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Payaday’ [Leans

Level of Satisfaction and Dissatisfaction

_ Satisfaction with PDL
Flesta Gramnde n=19

& o) Viayo

s Responadents . ., 84% 84%
were asked o o g (20 9K
ey relt about
e jollowing,
(//stea. ar e
botiom or e
crart,)

63%
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u  Resporaents

were givern 4
OpL0/IS::
Satisiied,
Dissatisiied,
Neutral, or Nort
Su/re

O Satisfied
B Dissatisfied

Services



Patterns of use of Payday Loans

Frequency of use of PDL

Ereguency: of use in the
past year

s 43%) took a PDL once

= 199 took a PDL 2-5
tiImes

= 199 other: none in
the past year

m 14% once ever Purpose of PDL

n=21

PUrpose of the lean
s 62%) used them to
pay/ hIlls
s 10%) used them te
pay fior expenses

s 10% to pay off debt

Purpose of PDL



Patterns ofi use ofi Payday: [L.eans

Erom| these Who, reported
having taken out a PDL, 10

people reported having had te Extensions Number | Asa %
extend their payday: loans: e 3 30%
twice §) 60%
. gn%%ople extended the loan AT N ol 0 o0
= 6 people extended the loan pol &t L
twice

m 1 person extended the lean
more than 2 times



Demoegrapnics

39% men (71)

61.% Wemen (110)

80% IHISPanics

Median age falls between 40-55 years old
Average education leveliis 12thi grade

e median annualfhousehold Inceme s
petween $1.9.000 — $25,000

Average number ofi househeld memiers Is' 3



FOCUS GROUPS
FINANCIAL SERVICES

Englisih and Spanisi
Apnlt= Vay: 2006



Eecus Group Composition

English Eecus Group — Viay: 6, 2006
m 4A\Women

x 1 man

m 2 participants: hetween; 25-39 years: 6ld
a4 participants: hetween 40=55 years: 6ld

Spanisih Eecus; Group — Aprilt 15, 2006
a 4 \Women

5 2 men

a4 participants: hetweenr 25-39 years: 6ld

a 2 participants' between 40-55 years olad



Englishi Eecus Group

Bank senvices

Preblems with bank Services

Limitations oni standard checking account
Diificult te get a lean
Many. requirements and credit standards

Strict reguirements; for people with variable income or Who earn
A cash

More difficult fer women te borrew: (Specially: singlewaemen)
Impersenal

High fees: ATIM|, check cashing, remittances fees
Infermation) s hard te understand

Lack of education alkeut services and options fer CoNSUMEers
Costumers, are not taught how: te' use different services
Checks take time to clear

Transactions take time to get posted In the account



English Eecus Group
Bank  SenvICes

Fhings weulatlike tersee change

s Easier te get a lean

= Less service fees

s Free check cashing

x Speclaliieans to help people repair credit

a Small loans withifewer reguirements

s \Weekly classes on different financial topics



English Eecus Greup
Ernge financiali services

Reason folf using| fringe: hanking services, (Check Cashersiand Payday: Leans)

s Convenient and easy

s Used loansito get threugh' pereds with no income; (teachersion a 10 moenth
salany)

= Pay hills
s Paylate bills teravoid getting  service disconnected
= Send money to Mexico

Preblems
s Outrageous fess
Forced to pay one lean with another
“You feel trapped”
They take advantage off peeple
Tloo many lecatiens moestly: in the Seuth Side

Would like tersee change
= Small installments to pay ofifi the loan
= [Lower interest



Spanish Focus Group
Bank senvices

Preblems With hank SErVICEes

s Highnterest rates

= Highr overdraiit fiees

s Strict loan reguirements

s Lack of bill' payment service at the bramnch

» Policies and disclosures; are difficult to
Uunderstand

m Account statements are difficult to understand



Spanish Eocus Group
Bank Senvices

TFhings would like: te) See change

LOWer Interest rates
Loan reguirements

LOWeEr Tees; i aceceunts

s Infermation that ISfmere understancdalsle
» Longer operating heurs
s More helpful staff. Employees Whe don't have

an attitlde apeut the language



Spanish Eecus Greup
Eringe Einancial Services

Reasoen| ol using fringe banking services (Check Cashers and Payday: Leans)

Easy

Necessity and convenience

They den't ask personall guestions

They don't ask for ID for cashing a check

Ofifer: billfpayment — payment Is posted immediately:
Open on Sundays

Practical duing emergencies

Problems

High fees

High interest en small leans

NG flexibility with; loans: payments

Take advantage off people by chiarging excessive fees
They efier no guarantees

Not very secure

They are very aggressive

They are not trustworthy.

Wouldlike toisee change

More and better infermation
Improved costumer service
More qualified employees



Conclusions

Consumers: differentiater previders; anadl cost: of
financial SERVIGES.

Consumers; cheose financial Services previders
pased on key fiactors suchras: accessibility,
ConVeRIence of locatien andl Selvice.

LOWer Inceme censumers expressed difficulty.
ACCEssIng the mainstream financial naustny.

Users of firinge: banking services feell trapped in
these high Cost Services,

SOME CONSUMENS express Interest In having| access
10, more infermatien and guidance anout hanking
Sernvices and costs associated with these Services.
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