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Understanding the Bay Area’s EITC Campaign:  Earn It, Keep It, Save It!

November 13, 2003
Breakfast & Networking
8:30 – 9:00 a.m.

Introduction & Welcome
9:00

Lena Robinson
Federal Reserve Bank of San Francisco

· Strengthen community relationships

· Increase brand recognition

· Access potential new customers

Background

Patrick Brown
Internal Revenue Service

· History and eligibility information for EITC and other tax credits

· How much is EITC?

· Rationale for community collaboratives

· View Sacramento Video
Purpose

Carole Watson
United Way of the Bay Area

· Amount of EITC dollars that goes unclaimed 

· Our goal is to bring $5.3 million/year in tax refunds to Bay Area families by 2008.

· Assist low-income persons and families access maximum tax credits through free tax assistance

· Use tax credits as a funding source for asset-building

Transitioning unbanked persons into appropriate banking relationships

Operations

Kristy Koberna
Tax-Aid

· What it takes to operate a VITA site (equipment, software, non-tax preparer volunteers)

· How eligibility is determined

· Volunteer training dates

Jessica Pitt
Urban Strategies Council

· Impact of RALs (i.e. rapid refunds) and check cashing

· Linking individuals to bank services for electronic transfers (ask attendees what is the potential to open accounts)

Ben Mangan

· Opportunities for financial education & IDAs

Support

Robyn Faraone
United Way of the Bay Area

· Financial sponsorship and what it covers

· In-kind needs (e.g. computers, facilities, printers, other)

· Adopting a site

Q&A & Discussion

Facilitator:  Lena Robinson

Networking & Commitments
10:15 a.m.

Handouts needed

· powerpoint presentation

· List of sites

· Contacts for other northern California initiatives
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